Creative Economy
Commission

Introduction
The Creative Economy Commission was formed to advance City Council Goals and implement
the Arts, Culture and Creative Economy section of the 2017 Comprehensive Plan. Creativity, the
arts, culture, science, and heritage (collectively referred to as the creative economy) are a
central aspect of life in Durango. Research has shown that art and culture activities in
communities’ help revitalize neighborhoods, attract and develop talented workforces, and
increase levels of innovation and productivity across all kinds of industries. In addition to the
economic benefits, a thriving arts, culture and creative economy results in a higher quality of
life for the community.
Due to the importance of the creative economy in Durango, the City updated the
Comprehensive Plan in 2017 to include the Arts, Culture and Creative Economy section. This
section outlines goals and objectives for enhancing and expanding Durango’s creative assets.
The Creative Economy Commission is charged with implementing these objectives while
advancing the following City Council Goals:



Promote Community Sustainability through Economic, Organizational, and
Environmental Resiliency
Envision Durango’s Sense of Place by creating character districts, promoting responsible
land use and planning, and maintaining the community’s unique sense of identity

Background
The Creative Economy Commission evolved from the Public Art Commission in 2019. The Public
Art Commission was initially formed in 1997 by a group of dedicated artists and patrons. In June
2004, the City Council voted to make the Public Art Commission an official City Board. The
Commission manages Durango’s only permanent art collection, which is freely accessible to the
community. A quality public art collection is an indicator of a thriving creative sector and an
important tool to communicate Durango’s shared value of arts and culture. The oversight of the
collection, including acquisition, installation, stewardship and maintenance, will remain a key
priority and function of the Creative Economy Commission.

Mission
Enhance the quality of life and regional economy by supporting,
empowering and celebrating the community’s creative and
cultural resources through public art, economic development,
advocacy and education.

Priority 1: Public Art and Infrastructure
Description

Objective 1
Objective 2
Objective 3

Enhance public spaces by building and maintaining a quality, accessible public
art collection that represents Durango’s creative culture and economy
Expand the City Public Art Program to recognize and tell stories of Durango’s
geology, diversity, heritage, environment and aspirations.
Integrate art into public projects, buildings, infrastructure and encourage art
in private projects

Priority 2: Economic Development
Priority 2

Description

Objective 1

Support a diverse, sustainable economy that fosters creative people, places,
businesses and industries
Develop a more collaborative and engaged creative and cultural sector
capable of marshaling its resources for the improvement of the wider
community through the formation of a Creative District.
Support the improvement and expansion of facilities and spaces for creative
and cultural activities.

Objective 2

Objective 3

Priority 3: Policy, Funding & Administration

Priority 3

Description

Objective 1

Continue to conduct, interpret, and strategically apply economic research to
expand the understanding of the impact of the creative economy in order to
inform policy decisions.
Identify funding sources for strategic investments in arts and cultural
resources to achieve City goals
Ensure art and culture are sustainably integrated into policies, practices and
decision making

Objective 2
Objective 3

Priority 4: Education, Culture & Communication

Priority 4

Description

Objective 1

Advance the understanding of ways the cultural and creative sectors
contribute to the community fabric, economy, environment and well-being of
the people of Durango
Celebrate and support a diverse and inclusive culture
Enhance educational opportunities by expanding partnerships with area arts,
heritage, science organizations and schools as well as other community
organizations

Objective 2
Objective 3

