Parks, Open Space, Trails, and Recreation Master Plan

g{'JI'Y of L&) Community Attitude and Interest Survey

How Well Parks and Recreation Facilities Meet Households’ Level of
Value/Support

From a list of 28 parks and recreation facilities, respondent households that value or support parks
and recreation facilities were asked to indicate how well their value/support is being met. The
following summarizes key findings:

= The parks and recreation facilities that meet the value/support of the highest percentage of
households include: indoor recreation centers with aquatic areas, indoor fitness and
exercise facilities, skate park, golf courses, and playgrounds.

Q10a. How Well Parks and Recreation Facilities Meet
Households' Level of Value or Support

by percentage of respondent households that have a need for facilities

Indoor recreation centers with aquatic areas
Indoor fitness and exercise facilities

Skate park ;
Golf courses :
Playgrounds
Indoor ice rink %
BMX/Bicycle Park % A
Neitghborhood parks % ] [
River Recreation (fishing & boating) % 38% I
Hiking and biking natural surface trails % 46% I
Baseball and softball fields % 25% I
Bike and pedestrian hard surface trails 6% 44, [
Fishing areas 6% 23% I %
Soccer/Football/Multipurpose fields % 37% [ 18% [ 12°
Qutdoor tennis courts o 30% 5
Picnicking areas and shelters 9% 3%
Cross country skiing areas 9% 36% 24%
Indoor gymnastics space 0% 5 Y

Outdoor basketball courts
Off-leash dog parks A
Ski and Snowboarding Areas 9% 217
Equestrian trails %o 28% %
Outdoor Amphitheaters 6% [ % I %o 1 14% 0%
Sledding areas 4% T ] % [ 4°

Boating and sailing areas %
Frisbee Golf 9% A A A
Community gardens 4% g
QOutdoor aquatic centers JE['WA A A

0% 20% 40% 60% 80% 100%
B 100% Meets Values/Support E275% Meets Values/Support C50% Meets Values/Support
3225% Meets Values/Support E0% Meets Values/Support

Source: Leisure Vision/ETC Institute (April 2009)
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Parks, Open Space, Trails, and Recreation Master Plan
BUI IRAN“]fGO Community Attitude and Interest Survey

Most Important Parks and Recreation Facilities

From a list of 28 parks and recreation facilities, respondents were asked to select the four that are
most important to their household. The following summarizes key findings:

= Based on the sum of their top four choices, the parks and recreation facilities that are most
important to respondent households are: hiking and biking natural surface trails (53%o),
bike and pedestrian hard surface trails (44%), neighborhood parks (28%bo), indoor fitness
and exercise facilities (21%), and indoor recreation centers with aquatic centers (21%b).

Q11. Parks and Recreation Facilities That
Are Most Important to Respondent Households

by percentage of respondents who selected the item as one of their top four choices

Hiking and biking natural surface trails
Bike and pedestrian hard surface trails

|
Neighborhood parks | 28%
Indoor fithess and exercise facilities 21% 3
Indoor recreation centers with aquatic areas [ T T 121%

Soccer/Football/Multipurpose fields
Off-leash dog parks

River Recreation (fishing & boating)
Fishing areas

Community gardens

Cross country skiing areas
Playgrounds

Picnicking areas and shelters
Golf courses

Baseball and softball fields
Ski and Snowboarding Areas
Indoor ice rink

Outdoor tennis courts
Qutdoor aguatic centers
Boating and sailing areas
Outdoor An'y)hitheaters
risbee Golf

Indoor gymnastics space
Skate park

Sledding areas

Outdoor basketball courts
BMX/Bicycle Park
Equestrian trails

Other
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|-Most Important E2nd Most Important E33rd Most Important E4th Most Important |

Source: Lewsure Vision/ETC Institute (Apnil 2009)
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CITY of
DURANGO,

Parks, Open Space, Trails, and Recreation Master Plan
Community Attitude and Interest Survey

Recreation Programs That Households Support or Desire

From a list of 26 recreation programs, respondents were asked to indicate all of the ones their
household supports or has a desire for. The following summarizes key findings:

The recreation programs that the highest percentage of households support or desire
include: adult fitness and wellness programs (72%o), special events/festivals (66%b), Youth

Learn to Swim programs (64%), youth/teen sports programs (64%), and nature and

wildlife interpretive programs (62%o).

Q12. Recreation Programs That Respondent
Households Support or Have a Desire for

by percentage of respondents (multiple choices could be made)

Adult fitness and wellness programs
Special events/festivals

Youth Learn to Swim programs
Youth/teen sports programs

Nature and wildlife interpretive programs
Biking events
Before and after school programs
Programs for people with disabilities
Youth/teen fithess and wellness programs
60 Years plus programs
Youth/teen art, dance, performing arts
Life skill classes, i.e. cooking, computers, etc.
Youth/teen summer camp programs
Adult sports programs
Kayaking/Paddling Sports

Running events (including triathlons)
Ice-skating and hockey
Water fitness programs
Ski and Snowboarding programs :
Pre-school programs 53%
Adult art, dance, performing arts 51%
Adult swim programs 49%
Gymnastics programs 47%
Martial arts programs 44%
Tennis lessons, clinics and leagues 43%
41%

66%
64%
64%
62%
61%
61%
60%
60%
159%
58%
56%
56%
56%
55%
55%
54%
54%
53%

72%!

Golf programs, i.e. lessons, tournaments, etc.

0% 20% 40% 60%

Source: Leisure Vision/ETC Institute (April 2009)
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Parks, Open Space, Trails, and Recreation Master Plan

S{'JI'Y of L&) Community Attitude and Interest Survey

How Well Recreation Programs Meet Households’ Level of VValue/Support

From a list of 26 recreation programs, respondent households that value or support recreation
programs were asked to indicate how well their value/support is being met. The following

summarizes key findings:

= The recreation programs that meet the value/support of the highest percentage of
households include: biking events, running events, water fitness programs, adult fitness

and wellness programs, and adult sports programs.

Q12a. How Well Recreation Programs Meet
1
Households' Level of Value or Support
by percentage of respondent households that have a need for facilities
Biking events 38% 35% [ _19% Iﬁ%q
Running events (including triathlons) 38% 34% [ 20%
Water fitness programs 40% 28% 259
Adult fitness and wellness programs 298% 39% 2
Adult sports programs 30% 38% o
Youth Learn to Swim programs 39% 287% I 6%
Ice-skating and hockey 39% 27% [ 24% [7%
Kayaking/Paddling Sports 33% 34% \ 26%
Adult swim programs 38% 27% I 26%
Special events/festivals 28% I 30% ;
Ski and Snowboarding programs 28% i I 25%  T10%I:
Youth/teen sports programs 26% A 31% 8% :
60 Years plus programs 30% 26% 13% <
Golf programs, i.e. lessons, tournaments, etc. 30% I 32% 1 9%
Adult art, dance, performing arts 25% I 29% 1 12% &
Martial arts programs 26% A | 28% | 14%
Nature and wildlife interpretive programs 22% 30% 16%
Gymnastics programs 28% 36% 8% ¥
Tennis lessons, clinics and leagues 23% 32% ;
Youth/teen fithess and wellness programs 25% 2% %
Pre-school programs 27% 32% 16%
Before and after school programs 22% 4% | 15%
Programs for people with disabilities 26% 32% [ 15%
Youth/teen summer camp programs 22% 35% 14
Youth/teen art, dance, performing arts 24% % % %
Life skill classes, i.e. cooking, computers, etc. 24% 23% I 33% | 16%
0% 20% 40% 60% 80% 100%
m100% Meets Values/Support E375% Meets Values/Support ™50% Meets Values/Support
A25% Meets Values/Support E0% Meets Values/Support
Source: Letsure Vision/ETC Institute (April 2009)
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CITY of
DURANGO,

Parks, Open Space, Trails, and Recreation Master Plan
Community Attitude and Interest Survey

Most Important Recreation Programs

From a list of 26 recreation programs, respondents were asked to select the four that are most
important to their household. The following summarizes key findings:

= Based on the sum of their top four choices, the recreation programs that are most
important to respondent households are: adult fitness and wellness programs (31%o),
special events/festivals (22%0), before and after school programs (18%), youth/teen sports
programs (16%0), biking events (16%o), and Youth Learn to Swim programs (16%b).

Q13. Recreation Programs That Are Most
Important to Respondent Households

by percentage of respondents who selected the item as one of their top four choices

Adult fitness and welness programs
Special events/festivals
Before and after school programs
Youth/teen sports programs
Biking events
Youth Learn to Swim programs
Nature and wildlife interpretive programs
60 Years plus programs
Pre-school programs
Life skill classes, i.e. cooking, computers, etc.
Youth/teen summer camp programs
Adult sports programs
Youth/teen art, dance, performing arts
Adult art, dance, performing arts
Programs for people with disabilities
Running events (including triathlons)
Ski and Snowboarding programs
Water fithess programs
Youth/teen fithess and wellness programs
Ice-skating and hockey
Golf programs, i.e. lessons, tournaments, etc.
Tennis lessons, clinics and leagues
Kayaking/Paddling Sports
Adult swim programs
Gymnastics programs
Martial arts programs

0%

10% 20% 30% 40%

|-Most Important E2nd Most Important CI3rd Most Important E4th Most Important |

Source: Leisure Vision'ETC Institute (April 2009)
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Parks, Open Space, Trails, and Recreation Master Plan
BURANI 1 Mf(}() Community Attitude and Interest Survey

Level of Support for Actions to Improve the Parks, Recreation and Hard
Surface Trails System

From a list of 13 actions the City of Durango could take to improve the parks, recreation and hard
surface trails system, respondents were asked to rate their level of support for each one. The
following summarizes key findings:

= There are three actions that over 50% of respondents are either very or somewhat
supportive of: fix-up/repair older park buildings/shelters/playgrounds/trails (61%b),
develop an interconnected hard surface trails network beyond Animas River (60%), and
purchase land for parks, recreational facilities and trails (53%b).

Q14. Support for Various Actions the City of Durango
Could Take to Improve the Parks, Recreation and
Hard Surface Trails System

by percentage of respondents

Fix-up/frepair older park buildings/sheltersfrails 61% 29% | 8% ]
Develop hard surface trails beyond Animas River 60% 9%
Purchase land for parks, rec facilities & trails 53% 24% | 14% &

Upgrade river put-ins and stabilize river banks 41% 29% | 21% 9%

Upgrade existing indoor recreation centers 35% 32% | 21% 13%

Develop new neighborhood parks 28% 34% | 24% 14%

Develop community park in Three Springs 26% 26% | 28% 21%
Upgrade Chapman Hill Ski and Snowboard facilities 23% 25% | 28% 25%

Develop new outdoor swimming pool 28% 17% | 25% 31%

Develop new off-leash dog parks 23% 17% | 23% 37%

Develop an expanded indoor gymnastics area [k 22% | 36% 29%

Develop new BMX/Bicycle park JEE3 21% | 35% 35%

Develop a new year-round indoor ice-rink SEYA 14% ‘ 32% 39%

0% 20% 40% 60% 80% 100%

|-Very Supportive ESomewhat Supportive CINot Sure ENot Supportive |

Source: Leisure Vision/ETC Institute (April 2009)
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CITY of
DURANGO,

Parks, Open Space, Trails, and Recreation Master Plan
Community Attitude and Interest Survey

Actions Respondents Are Most Willing to Fund with City Tax Dollars

From a list of 13 actions the City of Durango could take to improve the parks, recreation and hard
surface trails system, respondents were asked to select the three actions they would be most willing
to fund with their City tax dollars. The following summarizes key findings:

= Based on the sum of their top three choices, the actions that respondents are most willing to
fund with their City tax dollars are: develop an interconnected hard surface trails network
beyond Animas River (46%), purchase land for parks, recreation facilities and trails
(45%), and fix-up/repair older park buildings/shelters/playgrounds/trails (42%o). 1t should
also be noted that purchase land for parks, recreation facilities and trails had the highest
percentage of respondents select it as their first choice as the action they are most willing to fund
with their City tax dollars.

Develop hard surface trails beyond Animas River | | 460/1&
Purchase land for parks, rec facilities & trails ‘ | 45%3

Fix-up/repair older park buildings/shelters/trails
Upgrade river put-ins and stabilize river banks
Develop new outdoor swimming pool

Develop community park in Three Springs

Upgrade existing indoor recreation centers

Upgrade Chapman Hill Ski and Snowboard facilities
Develop a new year-round indoor ice-rink

Develop an expanded indoor gymnastics area

Source: Leisure Vision/ETC Institute (April 2009)

Q15. Actions Respondents Would Be
Most Willing to Fund with City Tax Dollars

by percentage of respondents who selected the item as one of their top three choices

| | 42%

Develop new off-leash dog parks

Develop new heighborhood parks

Develop new BMX/Bicycle park ‘
Other 7% | | | |
0% 10% 20% 30% 40% 50%

[mMost Willing E12nd Most Wiling C33rd Most Wiling |
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Parks, Open Space, Trails, and Recreation Master Plan
BURANI 1 MfGO Community Attitude and Interest Survey

Developer Requirements Regarding Parks, Trails & Recreation Facilities

Respondents were asked if they think developers should be required to build parks, trails, and
recreational facilities as part of a new subdivision. The following summarizes key findings:

= Over three-fourths (77%) of respondents think developers should be required to build
parks, trails, and recreational facilities as part of a new subdivision. Nineteen percent
(19%) of respondents do not feel developers should be required to build parks, trails, and
recreational facilities as part of a new subdivision, and 4% did not provide a response.

Q16. Should Developers Be Required to Build Parks, Trails
and Recreational Facilities as Part of a New Subdivision?

by percentage of respondents

Not provided
4%
19%
Source: Leisure Vision/ETC Institute (April 2009)
pros Appendix A - 21

consulting



Parks, Open Space, Trails, and Recreation Master Plan
BURANI 1 Mf(}() Community Attitude and Interest Survey

Level of Support for Actions to Improve the Open Space and Natural
Surface Trails System

From a list of six actions the City of Durango could take to improve the open space and natural
surface trails system, respondents were asked to rate their level of support for each one. The
following summarizes key findings:

= There are three actions that over 50% of respondents are either very or somewhat
supportive of: purchase land to preserve open space (54%), expand the natural surface
trails network (52%), and purchase land with natural surface hiking and biking trails
(51%).

Q17. Support for Various Actions the City of Durango
Could Take to Improve the Open Space and
Natural Surface Trail System

by percentage of respondents

28%

Expand the natural surface trails network

Purchase land to preserve open space 21%

Purchase land with natural surface hiking trails 23%

Use greenways to develop trails 28%

Purchase land for wildlife habitat 19%

27% 32%

Develop interpretive nature trails & nature center

0% 20% 40% 60% 80% 100%

|-Very Supportive ESomewhat Supportive CINot Sure ENot Supportive |

Source: Leisure Vigion/ETC Institute (April 2009)
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CITY of
DURANGO,

Parks, Open Space, Trails, and Recreation Master Plan
Community Attitude and Interest Survey

Actions Respondents Are Most Willing to Fund with City Tax Dollars

From a list of six actions the City of Durango could take to improve the open space and natural
surface trails system, respondents were asked to select the three actions they would be most willing

to fund with their City tax dollars. The following summarizes key findings:

= Based on the sum of their top three choices, the actions that respondents are most willing to
fund with their City tax dollars are: purchase land to preserve open space (53%o), expand
the natural surface trails network (52%o), and purchase land with natural surface hiking
and biking trails (46%0). It should also be noted that purchase land to preserve open space had
the highest percentage of respondents select it as their first choice as the action they are most
willing to fund with their City tax dollars.

Q18. Actions Respondents Would Be
Most Willing to Fund with City Tax Dollars

by percentage of respondents who selected the item as one of their top three choices

Purchase land to preserve open space

Expand the natural surface trails network

Purchase land with natural surface hiking trails

Use greenways to develop trails

Purchase land for wildiife habitat

Develop interpretive nature trails & nature center

Other

53%

33% |

31%

4% |

46%

52%

0%

Source: Leisure Vision/ETC Institute (April 2009)
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Parks, Open Space, Trails, and Recreation Master Plan
Community Attitude and Interest Survey

Demographics

Q1. Demographics: Ages of People in Household

Source: Lesure Vision ETC Institute (April 2009)

by percentage of household occupants

20-24 years
25-34 years 4%

15-19 years
7%
10-14 years

35-44 years
18%

6%
5-9 years
7%
_Under 5 years
0 6%
45-54 years
20% <
65+ years

10%
55-64 years

14%

Q19. Demographics: Age of Respondents

by percentage of respondents

35-44 years
24%

Under 35 years

45-54 years _ 10%
27%
65+ years
16%
55-64 years
23%
Somrce: Lersure Viston/ETC Institute (Apnil 2009)
Demographics
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Parks, Open Space, Trails, and Recreation Master Plan
Community Attitude and Interest Survey

Sowce: Lesure Vision/ ETC Institute (April 2009)

Q20. Demographics: Gender

by percentage of respondents

Male
52%

Female
48%

Sowrce: Lesure Vision/ETC Institute (April 2009)

Q22. Demographics: Number of Years Lived
in City of Durango

by percentage of respondents

6 to 10 years
14%

11 to 15 years 5 years or less

1 1 OI‘J ) 1 90‘)
16 to 20 years |
19%
31+ years
13%

21 to 30 years
24%

Demographics
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Parks, Open Space, Trails, and Recreation Master Plan
SUITR)(A%GO Community Attitude and Interest Survey

Q23. Demographics: Number of Years Lived
in La Plata County

by percentage of respondents

6 to 10 years
16%

11 to 15 years
15%

y 5 years o less
13%

16 to 20 years
12%

7z 31+ years
21 to 30 years 25%

20%

Source. Leisure VisionETC Institute (April 20049)
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